The role of branding in health care.
Branding has been successfully practiced by consumer packaged goods companies for decades. But only recently have managed health care organizations begun to embrace the concept, and hence, few well developed brands exist. For health care organizations, the rewards of branding can be great as it provides an opportunity to truly assess the needs of their members, develop capabilities to meet those needs, and more effectively communicate the ability to meet those needs. A summary of seven steps to building a strong brand is also included.